—

~ S HEEREREERE N =

- ) ~
W ; —_— =%
bl - - R
. . > . 3 —
> - - » *

Bombardier Investor Day

Executing on our commitments

February 24, 2022 : |
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Caution R(' ar(lan' Forward L()()I\mg Statements

ey

This presentation includes forward -looking sta!ements. which may involve, but are not limited to: statements with respect to our objectives, and outlook or in nspec! of various ﬁnanaal and global metrics and sources of contribution thereto, targets, goals, priorities,
P : S

market and i ial perf market position, capabilities, competitive strengths, credit ratings, beliefs, prosp plans, exp i icil andi | ic and busi itlook, prosp and trends of an industry;

customer value; expected demand for products and services; growth gy; product devel includi pro;ected design, characteristics, capacity or yu-J e; expected or scheduled entry-into-service of products and services, orders, deliveries, testing, lead times, certifications
and execution of orders in g | P P P garding and backlog mix; the exp d impact of the islative and Yy i and legal p di h of capnal proﬂe and balance sheet, creditworthiness, available liquidities and
capxtal p d fii ial requi and ongoing review of gic and fi ial alt ives; the introduction of, prod ity enh perational efficiencies, cost reducti and restr ing . and anticipated costs, i ded benefi and timing thereof; the

d busi to growth cycle and cash g i i bjectives and gi garding debt repay refi ing of ities and interest cost reducti di ilability of government assi: prog with ictive
debl i garding the declaration and pay of dividends on our preferred shares; i ions and obj; for our prog assets and operati and the impact of the ongoing COVID 19 demic on the foregoing and the effecti o{ plans and

we have mplemented in response thereto; and expectations regarding the strength of the market and economic recovery in the aftermath of the COVID-19 pandemic.

‘can”, "expect”, “estimate”, “intend”, “anticipate”, "plan”, “foresee”, “believe”, “continue”, "maintain” or “align”, the negative of these terms, variations of them or
1 of our current objectives, strategic priorities, expectations, outlook and plans, and in obtaining a better of our b

Forward- Iookmg statements can generally be identified by the use of forward- Iookmg tetmmology such as "may”, “will", "shall,
slmﬂar inology. F d-looking are p d for the purpose of g and others in und ding certain key
and i d op g envi Readers are ioned that such f ion may not be appropriate for other purposes.

d i,

By their nature, f d-looking require to make p and are subject to important known and un} risks and inties, which may cause our actual results in future periods to differ materially from forecast results set forth in forward-looking
While iders these ptions to be ble and appropriate based on inf i I ilable, there is risk that they may not be accurate. The assumptions underlying the forward-looking made in this p ion include the following

material assumptions: growth of the business aviation market and Corporation’s share of such market; proper identification of recurring cost savings and executing on our cost reduction plan; optimization of our real estate portfolio, including through the sale or other transaction in respect

of real estate assets on favorable terms; and access to working capital facilities on market terms. For additional information, including on other assumptlons undorlylng the forward-looking made in this p refer to the Forward-looking statements - Assumptions section

in the MD&A of the Corporation’s financial repon for the fiscal year ended December 31, 2021 Given the impact of the changing circ e g the g COVID-19 pandemic, including b of the gence of vari and the related from the Ci

and pal), regulatory authorities, b PP counterparties and third-party service p , there is h ly more inty iated with the Corporation's ions as compared to prior years.

P
federal ineial

governments (f , pr

:

Certain factors that could cause actual results to differ materially from those annmpmed in the forward-looking statements include, but are not limited to, risks associated with g | i diti risks iated with our busi i (such as risks associated with the
fi ial dition of busi: aircraft trada policy; increased P | instability and force maj; events or global climate change), operational nsks (such as risks related to developmg new products and services; devel of new busi order b
the continuing ition to a busi: iation f y; the certification of products and services; the execution of orders. pressures on cash flows and capital expendi based on y and cy of our strategy, productivity enh perational
efficiencies, restructuring and cost reduction initiati doing busi with p product perf and y claim losses; regulatory and legal pr ding: i |, health and safety risks; dependence on certain and suppli supply
chain risks; human resources including the global y of a skilled workforce; reliance on information systems; reliance on and pr. ion of intell | property rights; reputation risks; risk tax and adequacy of i 2 ge), fi ing risks (such as
risks related to liquidity and access to capital markets; retirement benefit plan risk; exposure to credit risk; substantial debt and interest payment requirements; restrictive debt covenants; reliance on debt management and interest cost and ong

support), market risks (such as foreign currency fluctuations; changing interest rates; increases in dity prices; and inflation rate fl ions). For more details, see the Risks and uncertainties section in Other in the MD&A of the Corporation's financial report for the fiscal year ended
December 31, 2021. Any one or more of the foregoing factors may be exacerbated by the ong COVID-19 pandemic and may have a significantly more severe impact on the Corporation's busi results of and fi ial conditi than in the absence of such pandemic. As
a result of the current COVID-19 pandemic, additional factors that could cause actual results to differ materially from those anticipated in the forward-looking statements include, but are not limited to: risks related to the impact and effects of the g COVID-19 pandemic on

ditions and fi ial kets and the Iting impact on our business, operations, capital resources, liquidity, fi ial diti gins, prosp and results; uncertainty regarding the magnitude and length of economic disruption as a result of the COVID-19 pandemic and the
resulting effects on the demand environment ior our prcducts and services; uncertainty regarding market and economic recovery in the aftermath of the COVID-19 pandemi. Y and imposed by public health authorities or g fiscal and Yy

policy responses by governments and fi i i ptions to global supply chain, suppliers, customers, workforce, counterparties and third-party service provid hmher disruptions to operati orders and deliveries; technology, privacy, cyber security and reputational
risks; and other unforeseen adverse events.

d I

P

Readers are ioned that the foregoing list of factors that may affect future growth, results and performance is not exhaustive and undue reliance should not be placed on forward-looking statements. Other risks and uncertainties not presently known to us or that we presently believe are
not material could also cause actual results or events to differ ially from those exp d or implied in our forward-looking The f¢ d-looking set forth herein reflect management's expectations as at the date of this report and are subject to change after such
date. Unless otherwise required by applicable securities laws, we expressly disclaim any i ion, and assume no obligation to update or revise any forward-looking statements, whether as a result of new information, future events or otherwise. The f d-looking ¢

in this presentation are expressly qualified by this cautionary statement.
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Caution I{(‘O'ar(ling Non-GAAP and Other Financial Measures

Non-GAAP and other financial measures are measures mainly derived from the consolidated financial statements but are not standardized financial measures under the financial reporting framework used to prepare our financial statements.
Therefore, these might not be comparable to similar Non-GAAP and other financial measures used by other issuers. The exclusion of certain items from non-GAAP or other financial measures does not imply that these items are necessarily
non-recurring.

Non-GAAP financial measure.

A non-GAAP financial measure is not a standardized financial measure under the f'nancral repomng framework used to prepare our f'nancral statements and might not be comparable to similar financial measures used by other issuers.
Refer to the Non-GAAP and other financial measures section in the 3 ancia al year e for definitions of these metrics and reconciliations to the most comparable IFRS
measures. This information is included by reference.

Non-GAAP financial ratio.
A non-GAAP financial ratio is not a standardized financial measure under the fmancral reportmg framework used to prepare ourfmancral statements and might not be comparable to similar financial measures used by other issuers. Refer to
the Non-GAAP and other financial measures section in 8 2 a 2 al yea for definitions of these metrics and reconciliations to the most comparable IFRS measures.

This information is included by reference.

< 1 £ a1

PP y
Refer to the Non-GAAP and other financial measures section in for definitions of these metrics and reconciliations to the most comparable IFRS

measures. This information is included by reference.

General Disclaimer

All amounts in this financial report are in US dollars unless otherwise indicated.

BOMBARDIER
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xecull ng on our 2021 priorities and 2025 objectives

2021 KEY AREAS OF FOCUS 2025 OBJECTIVES

@ Aircraft Manufacturing & Other’
@ Aftermarket

REVENUE

DELEVERAGING BALANCE SHEET

EBITDA?  FCF  NET LEVERAGE®*

~$1.5B >$500M ~3X

INCREASING PRODUCTIVITY AND COST REDUCTION ~20% EBITDA margin®

1. Represents revenues from sale of new aircraft, specialized aircraft solutions and pre-owned aircraft. Also includes revenues from sale of components related to commercial aircraft programs.

2. Adjusted EBITDA and FCF are non-GAAP financial measures, For further information on non-GAAP and other financial measures used on this slide, refer to our disclosure regarding Non-GAAP and other financial measures

at the beginning of this presentation.

3. Adjusted EBITDA margin and adjusted net debt to adjusted EBITDA are non-GAAP financial ratios. For further information on non-GAAP and other financial measures used on this slide refer to our disclosure regarding

non-GAAP and other financial measures at the beginning of this p ion, BOMBAHDIEH
4. Net leverage: Adjusted net debt to adjusted EBITDA ratio.

Note: Refer to our disclosure on forward-looking statements at the beginning of this presentation.
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De-leveraging our business and buildineg a more resilient
ging 2

company with (':ll)il:ll allocation ll(‘\il)ilil(\

MATURITY PROFILE

[$M, AS OF DECEMBER 31, 2020]
2,368

1,901

1,700

2021 2022 2023 2024 2025 2026+

MATURITY PROFILE
[$M, AS OF DECEMBER 31, 2021]

i..i Q1 2022 Redemptions

4,578

e———— 36-MONTHS RUNWAY —————

2021 2022 2023 2024 2025 2026+

1. Compared to the annualized interest cost for long-term debt as of December 31, 2020.
2. Interest paid on long term debt is a supplementary financial measure, Refer to our disclosure regarding Non-GAAP and other financial measures at the beginning of this presentation.

3. Adjusted liquidity is a non-GAAP financial measure. For further information on non-GAAP and other financial measures used on this slide, refer to our disclosure regarding non-GAAP and other financial measures at the

beginning of this presentation.
Note: Refer to our disclosure on forward-looking statements at the beginning of this presentation.

2021 ACHIEVEMENTS

~$3B

REDUCTION IN TOTAL DEBT

REDUCTION IN INTEREST COST
PER ANNUM'?

$2.1B

ADJUSTED LIQUIDITY?

BOMBARDIER



I)(‘Ii\(‘ring m 'aningllll unit cost reduction on the Global 7500

GLOBAL 7500 UNIT COST

v

~-40%

TODAY

MATERIAL v ~-20%

LABOR

AIRCRAFT #1 AIRCRAFT #50 AIRCRAFT #100+

Note: Refer to our disclosure on forward-looking statements at the beginning of this presentation. BOMBAnnl EB



On track with our |)|:m Lo capture 50% of our own aftermarket I)'\ 2025

TOTAL SIZE OF BOMBARDIER AFTERMARKET
[$B, 2020-2021, 2025F]

Third Party Capture @ Bombardier Capture

Market
e $4.0
. — : <2 $3.2 "
Bombardier [

$2.0 CAGR:

12% _,

2020 2021 2025F

Note: Refer to our disclosure on forward-looking statements at the beginning of this presentation. BOMBARDIER



In('l‘(‘:lsing |)|'()(|l|('li\il_\ and cost reduction: clear |);|l|1 toward our
S400M ()l)jv('li\(‘

ANNUAL EBITDA' COST SAVINGS CADENCE
[$M, 2021-2023F]

$400

2021 2022F 2023F

@ Planned Savings @ Overachievement
| /

1. Adjusted EBITDA is a non-GAAP financial measure. For further information on non-GAAP and other financial measures used on this slide, refer to our disclosure regarding Non-GAAP and other financial measures. BoMBARDIEn
Note: Refer to our disclosure on forward-looking statements at the beginning of this presentation.



POSITIVE MARKET
DYNAMICS

BOMBARDIER




In(lllsll') |(‘;|(|ing portfolio with best book-to-bill since 2013

7500
S | closaLTs00
GLOBAL 6500
GLOBAL 5500
o
’ 650 CHALLENGER 650
I‘-_,_; T l':g_/';
g CHALLENGER 3500

INDUSTRY FLAGSHIP

ACHIEVED 1000TH DELIVERY OF
THE GLOBAL FAMILY

MOST DELIVERED BUSINESS JET
FAMILY OF ALLTIME

MOST DELIVERED SUPER MID-SIZE AIRCRAFT
FAMILY IN THE PAST DECADE

BOMBARDIER



lnlr()du(‘mg the

Challenger 5500

QUIETEST SUPER ~ FLIGHT DECK ENHANCED HIGH SPEED ENHANCED CABIN
MID-SIZE CABIN ENHANCEMENTS PERFORMANCE KA-BAND MANAGEMENT

&

CONNECTIVITY SYSTEM

PSS T T



Continuoush in\('sling In our |)I‘()(|ll('l |)()|‘l|'()|i()

PRODUCT STRATEGY KEY CONSIDERATIONS

CUSTOMER EXPECTATIONS

PRODUCT PORTFOLIO COMPETITIVENESS

TECHNOLOGY READINESS

RETURN ON INVESTED CAPITAL

BOMBARDIER



Bombardier is committed to a sustainable future

ENVIRONMENTAL
SUSTAINABLE AVIATION FUEL
ENVIRONMENTAL FOOTPRINT

SOCIAL
HEALTH AND SAFETY
DIVERSITY AND INCLUSION

FIRST ESG REPORT'

EMPLOYEE ENGAGEMENT PUBLISHED
CUSTOMER SATISFACTION OCTOBER 2021;
DATA PRIVACY NEXT UPDATE TO
COMMUNITIES BE PUBLISHED IN

MAY 2022
GOVERNANCE

BOARD AND COMMITTEES
ETHICS AND COMPLIANCE
RESPONSIBLE SUPPLY CHAIN

1. Information previously presented in Bombardier’s Activity and Corporate Social Responsibility reports BOMBARDIER



Strong l)a('kl()g balanced across entire pr(‘)du('l p()l'l,l‘()li()

BOMBARDIER BACKLOG?
[$B, 2020-2021]

$15 —

$12.2

— increase

$10.7 \./

2020 2021

1. Includes order backlog for both manufacturing and services.
Note: Refer to our disclosure on forward-looking statements at the beginning of this presentation.



A well diversified customer base

BOMBARDIER DELIVERIES
BY CUSTOMER TYPE

(%, 2021] 2% GOVERNMENT/MISSIONIZED

14% PUBLIC CORPORATION%)%

<

62% HIGH NET WORTH
INDIVIDUALS AND PRIVATE

22% FLEET CUSTOMERS CORPORATIONS

BOMBARDIER DELIVERIES
BY GEOGRAPHICAL LOCATION
A [%, 2021] 4% MIDDLE EAST & AFRICA

5% GREATER CHINA

: 2% LATIN AMERICA
6% ASIA PACIFIC i

55% NORTH AMERICA

28% EUROPE & CIS

Source: Bombardier analysis. BOMBARDIER



Growing our market share in a growing ma rket

BOMBARDIER DELIVERIES MARKET DRIVERS
[UNITS, 2020 - 2023F]

TAILWINDS = >
« STRONG MACROECONOMIC

| CONDITIONS
+15-20%

LIMITED PRE-OWNED SUPPLY
« BACKLOG AND PRICING
INCREASE

<~ HEADWINDS

INFLATION PRESSURES
« SUPPLY CHAIN DISRUPTIONS
« GEOPOLITICALTENSIONS

GLOBAL &
CHALLENGER

LEARJET :
2021 : 2022F 2023F

2020

Source: Bombardier disclosures.
Note: Refer to our disclosure on forward-looking statements at the beginning of this presentation. BOMBARDI En
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Buil(ling a more pr(‘(li('l:ahl(‘ and pr()filal)lo business

2020 2021 2022 GUIDANCE 2025 OBJECTIVES h @ Aircraft Manufacturing & Other’
@ Aftermarket

w
=
=
i >$6.5B )
o ‘ >5% CAGR
[ 2020 vs 2025
3
£ $200M $640M >$825M ~$1.5B
w
3 ~50% CAGR
as 2020 vs 2025
En: <5% 10.5% n/a ~20%
g
o W
o CASH FLOW POSITIVE
g $(1.9)8 $100M >$50M >$500M STARTING 2021
1. Represents revenues from sale of new aircraft, specialized aircraft solutions, and pre-owned aircraft. Also includes revenues from sale of components related to cial aircraft prog >
2. Excludes revenues related to Aerostructure prior to the disposal of the Aerostructure business on October 30, 2020, and to Commercial aircraft prior to the disposal of the CRJ busi on June 1, 2020. Also includes

revenues from sale of components related to commercial aircraft programs.

3. Adjusted EBITDA and FCF are non-GAAP financial measures. For further information on non-GAAP and other financial measures used on this slide, refer to our disclosure regarding non-GAAP and other financial measures at

the beginning of this presentation.

4. Adjusted EBITDA margin is a non-GAAP financial ratio. For further information on non-GAAP and other financial measures used on this slide, refer to our disclosure regarding non-GAAP and other financial measures at the

beginning of this presentation. BOMBARDIEH
n/a: Not applicable.

Note: Refer to our disclosure on forward-looking statements at the beginning of this presentation.
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On track to reach $2B in aftermarket revenues I).\ 2025

QUARTERLY AFTERMARKET REVENUES'
[$M, 2015 - 2021, 2025F]

252

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025F

Revenues prior to Q2 2019 have been adjusted to reflect the sale of Bombardier’s flight and technical training business activities on March 14, 2019.
Note: Refer to our disclosure on forward-looking statements at the beginning of this presentation. BoMBAnDl En



Our plan is to capture 50% of our own aftermarket by 2025
TOTAL SIZE OF BOMBARDIER AFTERMARKET REVENUES KEY DEMAND DRIVERS
[$B, 2020-2021, 2025F]

" Third Party Capture )
@ Bombardier Capture ' i Sl

FLIGHT HOURS
Market
CASR $4.0
G
Gy
$2.8 \[~ 1/
Bombardier
CAGR: FLEET GROWTH
12%
$2.00
$0.99 $1.24 (50%)
(35%) (39%) ]
2020 2021 2025F v

AGING FLEET

Note: Refer to our disclosure on forward-looking statements at the beginning of this presentation. BOMBARDIER
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Bombardier [leet llighl hours have now l'ull'\' recovered

BOMBARDIER FLIGHT UTILIZATION®
[MONTHLY FLIGHT HOURS, 2020-2021]

120K

100K

80K PRE-PANDEMIC AVERAGE?

60K
40K

20K

AT 75% OF 2019 AT 100% OF 2019

1. Represents flying hours for most active Bombardier fleet excluding very old aircraft (~1,600 aircraft excluded).
2. Represents average of January and February 2020 flight hours. BoMBAnDlEH



Fleet customers’ demand will fuel llighl hours gr()\\lh

FLEXJET /

“In 2021, we are seeing demand
on days that historically never
saw huge demand [..] | have not
seen anything like the current
demand in 20+ years [...] We
are working closely with our
OEM partners to bring on new
aircraft”"!

D.J. Hanlon
Executive Vice President of Sales
November 2021

1. https://www.sherpareport.com/aircraft/flexjet-expand-fleet-40pct.html.
2. https://www.netjets.com/en-us/year-in-review-2021?utm_campaign=NJA_US_EN_Linkedin_Brand&utm_source=linkedin&utm_medium=OrganicSocial&utm_content=as_we_reflect_on_a_history

3. https://www.vistajet.com/en/news/exceptional-2021-performance/

NETJETS

“This has truly been the most
historical year in private
aviation. While the strain of
unprecedented flight demand
has caused a ripple of new
challenges across the industry, it
has also fueled extreme growth
and innovation.”?

Netjets
Year in Review
December 2021

VISTAIET

“2021 was yet another record-
breaking year for Vista, with
sales [..] increasing 59%, [..]

a rapid increase year-on-year
of 64% in global flight hours
across its operating companies,
representing a 57% rise on
pre-pandemic figures.”?

Thomas Flohr
Founder & Chairman
January 2022

BOMBARDIER



Bombardier's extensive lleet size will continue to direct business

towards our Aftermarket activities

BOMBARDIER FLEET
[NUMBER OF AIRCRAFT AS OF, DECEMBER 31, 2021]

/ 3% GREATER CHINA

/ a4% REST OF ASIA & OCEANIA
' 5% MIDDLE EAST & AFRICA

12% LATIN AMERICA

o 51000
AIRCRAFT

63% USA & CANADA 13% EUROPE & CIS

Note: Based on data obtained from fleet database Ascend (by Cirium) as of December 31, 2021.

GLOBAL

CHALLENGER

LEARJET

~1,000

~2,000

BOMBARDIER



\ftermarket services offer stable revenue streams

TOTAL BOMBARDIER AFTERMARKET REVENUES
[2025F]

20% DISCRETIONARY
MODIFICATIONS

80% CALENDAR &
FLIGHT-DRIVEN MAINTENANCE

Note: Based on Bombardier projections. BOMBARDIER

Note: Refer to our disclosure on forward-looking statements at the beginning of this presentation.



Maintenance. Repairs and Operations (MROs) are the
prime channel to market for parts

[SIZE OF BUBBLE = # HOURS WORKED ON
BOMBARDIER AIRCRAFT IN 2021]

@ Bombardier . Rest of the market

Source: Bombardier Analysis. . S % . B MBAR IER
Note: Top 55 MR&Os providers excluding in-house WOk : < . <
o :




Our competitive advant

@ A network spanning across

" _the globe

* A unique ecosystem offerlng
¢/ peace of mind

%G‘i A comprehensive portfolio of
turn-key solutions

\

| a . iMBARDIER



A global strategy to Bring Our Jets Home

North America

A UINE MAINTENANCE STATIONS |

‘ PARTS AND COMPONENT
REPAIR & OVERHAUL FACILITIES

CURRENT/FUTURE SERVICE
CENTRES

Note: Data as at December 31, 2021.

30

Wi

FORT
’MUDERDALE

MIAMI

AUTHORIZED TRAINING
PROVIDERS

* CUSTOMER RESPONSE
CENTRE

? HARTFORD

Europe : Asia
Y VA &
BIGGIN HILL .
A SINGAPORE

A A
AA
A

MEWME’

+1M

AIRCRAFT BEING GROSS SQ. FTTO

WORKED ON DAILY IN BE ADDED TO THE
OUR AFTERMARKET NETWORK BY THE

NETWORK END OF 2022
, : BOMBARDIER
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igein Hill Service Center -
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1,200 LEADING
TECHNICIANS ENGINEERING
WORLDWIDE EXPERTISE / IP

A unique ecosystem offering peace of mind

SMART PARTS CONNECTED
NETWORK: 1,600 AIRCRAFT: SMART
AIRCRAFT LINK PLUS

BOMBARDIER



ELITE CONCIERGE WORLD-CLASS FIXED-
SERVICE: SIGNATURE BASE OPERATOR: JETEX
FLIGHT SUPPORT PARTNERSHIP

A-comprehensive portfolio of turn-key solutions

ENGINE COMPONENT
PARTNERSHIPS REPAIR AND
OVERHAUL

BOMBARDIER



I*l\p:m(ling into zulj:u'('nl markets: Certified Pre-Owned Launch

s

NEW AIRCRAFT SALE

ol &)

AIRCRAFT RESALE OR CUSTOMER WARRANTY &
LATE LIFE DISPOSAL LIFECYCLE MAINTENANCE

SERVICES

UPGRADES & AIRCRAFT
MODIFICATIONS MANAGEMENT &

\ HANDLING

Note: Refer to our disclosure on forward-looking statements at the beginning of this presentation.

BOMBARDIER
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Financial Priorities

) e 5T

LK =
DELIVER ON 2025 BUILD FLEXIBILITY CONTINUE
OBJECTIVES FOR CAPITAL DELEVERAGING
ALLOCATION

BOMBARDIER



In 2021, we have built the foundation of a more resilient business

DEMONSTRATED
e RNy o MORE PREDICTABLE PERFORMANCE
DIVERSIFIED BACKLOG GREW EARNINGS
(+$1.5B vs 2020) (+220% EBITDA! vs 2020) (~$3'§|5LE€$ é;{f?;?,lo,\,, IMPROVED LIQUIDITY PROFILE
>$225M INTEREST2 REDUCTION
& ~$230M CAPEX) ACCELERATING DELEVERAGING

3¢ EB!TDA!s!non-GAAP financial measure. For further information on nonGAAP and otfier ﬁp'a"nc»a measures used on this slide, refer to our disclosure regarding Non*GAAP and other financial measures at

ing of this presentation.
paid on long term debt is a supplementary financial measure. Refer to our disclosure regarding non-GAAP and other financial measures at the beginning of this presentation. B M BARD I ER




Our 2025 ()l)‘i(‘('li\(‘s remain un('h:lng(‘(l. and the |):||h
ahead of us is clear

2021 2025
RESULTS OBJECTIVES

$6.1B REVENUES! ~$7.5B

~$1.5B

~20% EBITDA MARGIN?

$0.6B

10.5% EBITDA MARGIN?
220% YOY

$100M Fkﬁgcvs*" >$500M

<8x NET ~3x

>$225M IN INTEREST® >$250M INTEREST® COST
COST SAVINGS LEVERAGE?# SAVINGS BY 2025, MOSTLY
ACHIEVED IN 2021

1. Represents revenues from sale of new aircraft, specialized aircraft solutions, and pre-owned aircraft. Also includes revenues from sale of components related to commercial aircraft programs.
2. Adjusted EBITDA and FCF are non-GAAP financial measures. For further information on non-GAAP and other financial measures used on this slide, refer to our disclosure regarding non-GAAP and other financial measures at the

beginning of this presentation,

3. Adjusted EBITDA margin and adjusted net debt to adjusted EBITDA are non-GAAP financial ratios. For further information on non-GAAP and other financial measures used on this slide refer to our disclosure regarding non-GAAP and BoMBAnnIER
other financial measures at the beginning of this presentation.

4. Net leverage: Adjusted net debt to adjusted EBITDA ratio.

5. Interest paid on long term debt is a supplementary financial measure. Refer to our disclosure regarding non-GAAP and other financial measures at the beginning of this presentation

Note: Refer to our disclosure on forward-looking statements at the beginning of this presentation



Our revenues will grow lhmugh recovery of new aircraft dehiveries
and steady aftermarket expansion lhl'()ugh 2025
REVENUE GROWTH

[2021 - 2025]

~$0.8B ~$7.5B

AFTERMARKET
AIRCRAFT
MANUFACTURING $4.9B
& OTHER! 80%
of revenues
2021 AIRCRAFT AFTERMARKET 2025
MANUFACTURING EXPANSION OBJECTIVE
& OTHER'
1. Represents revenues from sale of new aircraft, specialized aircraft solutions and pre-owned aircraft. Also includes revenues from sale of components related to commercial aircraft program. BOMBARDIER

Note: Refer to our disclosure on forward-looking statements at the beginning of this presentation.



We are executing to |)|an on our ea rnings road map

EBITDA' GROWTH
[2021 - 2025]

INCREMENTAL SAVINGS 2024-2025
TOWARDS $400M OBJECTIVE 2022-2023

400M OBJECTVE ~20% EBITDA
2023

MARGIN?

AMORTIZATION
~$450M

2024-2025

$640M

2021 PRICING & MATURING THE ~ COSTREDUCTION  AFTERMARKET EARNINGS 2025
COST INFLATION?® GLOBAL 7500 INITIATIVES EXPANSION CONVERSION OBJECTIVE
CONTRIBUTION FROM AIRCRAFT
MARKET & OTHERS

& (2] o

1. Adjusted EBITDA is a non-GAAP financial measure. For further information on non-GAAP and other financial measures used on this slide, refer to our disclosure regarding Non-GAAP and other financial measures at the

h

ginning of this p ion.
2. Adjusted EBITDA margin is a non-GAAP financial ratio. For further information on non-GAAP and other financial measures used on this slide, refer to our disclosure regarding Non-GAAP and other financial measures at the

beginning of this presentation. BOMBARD'EB

3. Excludes pricing on Global 7500.
Note: Refer to our disclosure on forward-looking statements at the beginning of this presentation.
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0 More than doubling Global 7500 EBITDA contribution by 2025

@ EBITDA contribution®

>2X /

EBITDA
MARGIN
CONTRIBUTION

/

2018 2019 2020 2021 2025F

DELIVERIES 1 1 35 35-40 PERYEAR

1. Adjusted EBITDA is a non-GAAP financial measure. For further information on non-GAAP and other financial measures used on this slide, refer to our disclosure regarding Non-GAAP and other
financial measures at the beginning of this presentation.
Note: Refer to our disclosure on forward-looking statements at the beginning of this presentation. B MBARDI En
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elivering $4 of recurring savinegs by 2023
Del g S400M of g g '.‘ 2023

COST REDUCTION
ANNUAL EBITDA' BENEFITS $400M
[2021 - 2023F]

SAVING ENABLERS

$250M

e LABOR PRODUCTIVITY

$135M

e OPERATIONAL EXCELLENCE
PROGRAM

* INDIRECT SPENDING

2021 2022F 2023F ¢« MANUFACTURING

FOOTPRINT OPTIMIZATION

@ Gross margin
® sGaA

1. Adjusted EBITDA is a non-GAAP financial measure. For further information on non-GAAP and other financial measures used on this slide, refer to our disclosure regarding Non-GAAP and other financial measures at the
beginning of this presentation.

Note: Refer to our disclosure on forward-looking statements at the beginning of this presentation. BomBAnD'EB



RESILIENT AND HIGH MARGIN BUSINESS

LESS SENSITIVE TO ECONOMIC CYCLES

EASILY SCALABLE MODEL

SCHEDULED MAINTENANCE ENSURES A
PREDICTABLE REPEAT BUSINESS

LOW CAPITAL INTENSITY AND QUICK PAY-BACK FOR
EXPANSION AND NEW FACILITIES

Note: Refer to our disclosure on forward-looking statements at the beginning of this presentation BoMBARDlER




As our earnings grow, we will deliver strong FCF and build
apital allocation flexibility to invest in new programs

Strategic

Capital
Allocation

Maintenance
CAPEX

CAPITAL
ALLOCATION

>$0.5B

INTEREST ON LONG NET CHANGE IN CASH TAXES
TERM DEBT 2 WORKING CAPITAL

2025 EBITDA 2025 FCF’
OBJECTIVE OBJECTIVE

1. Adjusted EBITDA and FCF are non-GAAP financial measures. For further information on non-GAAP and other financial measures used on this slide, refer to our disclosure regarding Non-GAAP
and other financial measures at the beginning of this presentation.

2. Interest paid on long term debt is a supplementary financial measure. Refer to our disclosure regarding Non-GAAP and other financial measures at the beginning of this presentation,
Note: Refer to our disclosure on forward-looking statements at the beginning of this presentation. BoMBAnD'En



insuring adequate liquidity level to operate through
changing industry and market conditions

TARGETED LIQUIDITY' FOR
MANAGING OPERATIONS

e ENDING 2021 IN STRONG POSITION

e DAY TO DAY LIQUIDITY NEEDS
REDUCING

* MAINTAINING ~$1B OF CASH ON
BALANCE SHEET FOR CHANGING MARKET
CONDITIONS

TARGETED DAY TO DAY MARKET CHANGE 2021
LIQUIDITY! OPERATIONS? CONTINGENCY ADJUSTED
LIQUIDITY?

. Targeted liquidity is defined as cash and cash equivalents from continuing operations plus undrawn amounts under credit facilities from continuing operations.
2. In current market conditions.
3. Adjusted liquidity is defined as cash and cash equivalents from continuing operations, plus certain restricted cash supporting various bank guarantees. Adjusted liquidity is a non-GAAP financial measure. For further information
on non-GAAP and other financial measures used on this slide, refer to our disclosure regarding Non-GAAP and other financial measures at the beginning of this presentation. BOMBARDIER
Note: Refer to our disclosure on forward-looking statements at the beginning of this presentation.
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Prioritizing de-leveragin

C

r and (I(‘-rislxing m;lluril_\ |)I‘()“|(‘

o

DEBT MATURITY PROFILE
[$B, DECEMBER 31, 2021]

€

36 MONTH RUNWAY

-

2021- 2024 2025 2026 2027 2028 2034

2023 (DEC)

OPPORTUNISTIC OPTIMIZING LIQUIDITY? MAINTAINING

DEBT PAYDOWN AS CREDIT RATINGS + 24-MONTH
AND REFINANCING IMPROVE MATURITY RUNWAY

Note: Chart data may not be to scale.
Refer to Note 27 - Long term debt in our financial report for the fiscal year ended December 31, 2021.

Notional amounts in billons of dollars.
1. Adjusted liquidity is defined as cash and cash equivalents from continuing operations, plus certain restricted cash supporting various bank guarantees. Adjusted liquidity is a non-GAAP financial measure. For further BOMBARDIER
information on non-GAAP and other financial measures used on this slide, refer to our disclosure regarding Non-GAAP and other financial measures at the beginning of this presentation.
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